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1. University
heritage as a 

tourism resource. 
Key aspects.
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1. Urban scale. The city where 
the university is located as a 
tourist destination.

2. Configuration of the urban 
sector with university heritage 
and its particular location in 
the city.

3. Heritage reading and 
readability.

4. Current tourism dimension.

5. The projection of the different 
dimensions of university 
heritage.

• Size of the city. 
• Strength as a tourist destination.
• Number and diversity of existing tourism resources.
• Competition/complementarity of university heritage with the rest 

of the city’s resources in terms of tourism projection.

• Urban configuration of the university sector: existence or not of a 
university district (university city, campus, historic buildings 
scattered throughout the historic center) and associated protection 
categories. 

• Location of the main heritage resources and existence or not of 
tourist-cultural icons. 

• Position with respect to the main axes / tourist areas of the city. 

• Reading and readability
• External (tourists and excursionists)
• Internal (students, professors, academic authorities…)

• Offer and demand of visits (museums, guided tours, cultural offer, 
educational tourism, integration in thematic routes, existence of 
integrated tourist-cultural products). 

• Dimensions of university heritage and tourism-cultural activation 
initiatives: intangible heritage, bibliographic, botanical, urban, 
museums and collections.
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2. The Complutense 
university heritage

as a tourism
resource.
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Madrid: 3.166.000 inhabitants

Tourism-heritage resources

• 74 museums and  collections
• More than 241 protected 

buildings (BIC) (architectural 
ensembles, monuments, historic 
gardens…)
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1. Escala urbana . La ciudad en la 
que se ubica la universidad 
como destino turístico.

2. Configuración del sector 
urbano con patrimonio 
universitario y su localización 
en la ciudad.

3. Lectura y legibilidad del 
patrimonio.

4. Dimensión turística actual.

5. La proyección de las distintas 
dimensiones del patrimonio 
universitario.
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Historic Centre  Space 
where the main tourism 
icons are located. Space 
with greatest number of 
visitors (deeper tourist 
footprint).

Source: Barrado (2010)

C.U.  peripheral 
position with relation 
to the main tourist 
axes / spaces… the 
extension of the 
tourist footprint is an 
opportunity, but does 
not play in favour of 
the urban sector of 
Ciudad Universitaria.

Ciudad Universitaria
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Fotografías geolocalizadas de Flickr hechas por turistas (rojo) y locales (azul)

https://www.flickr.com/photos/walkingsf/sets/72157624209158632/with/4672176946//

Ciudad Universitaria
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Ciudad Universitaria

Panoramio
geotagged photos
and the ten most

photographed
places.

http://www.sightsmap.com///

University City
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Internal level

• The university community is hardly aware of 
using/working/studying at a heritage site.

External level
• Residents in Madrid. Difficult reading of the 

historic heritage of the 20th century.
• Tourists and excursionists. Ciudad Universitaria

does not appear in the tourist guides yet. Although 
there is a timid institutional support to the 
extension of the tourist footprint (tourist 
promotion of the local government of Madrid).

1. Urban scale. The city where 
the university is located as a 
tourist destination.

2. Configuration of the urban 
sector with university heritage 
and its particular location in 
the city.

3. Heritage reading and 
readability.

4. Current tourism dimension.

5. The projection of the different 
dimensions of university 
heritage.
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Cultural tourism visits to museums and 
collections

Educational tourism or edu-tourism, foreign language
tourism

883 visiting students
151 USA students withing “Universidades 
Reunidas” programme
1.867 incoming erasmus students
….

Cultural tourism
Ciudad universitaria 
guided tours

1. Urban scale. The city where 
the university is located as a 
tourist destination.

2. Configuration of the urban 
sector with university heritage 
and its particular location in 
the city.

3. Heritage reading and 
readability.

4. Current tourism dimension.

5. The projection of the different 
dimensions of university 
heritage.
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Movable heritage (Museums and collections)
Visit adaptation
Structured offer (scholar visits and school trips, 
associations, main public)
Communication
Great museographic-museological project in 
progress (El Museo de la Salud / Health 
Museum)

The Royal Botanical Garden UCM
Enforcement of its cultural offer - concerts

Urban immovable heritage (Ciudad Universitaria and 
its most emblematic buildings)

Structured offer
Signalling
Promotion
Communication

UCM as a Historical Memory site
Interpretation – recovery of
spaces - museography

• The Civil War
• May 68 university
• Intellectuals and 

academics from 
Generación del 14 
(novecentismo)

1. Urban scale. The city where 
the university is located as a 
tourist destination.

2. Configuration of the urban 
sector with university heritage 
and its particular location in 
the city.

3. Heritage reading and 
readability.

4. Current tourism dimension.

5. The projection of the different 
dimensions of university 
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Thank you very much

www.ucm.es
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