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R E S E A R C H P R O C E S S

Aim: to measure
Students’s perception

of SM on Academic
Performance (AP) and 

Drop out (DO)

Empirical experience at 
the Faculty of Commerce 

and Tourism ( Gago de 
Santos et al, 2022): 

ICON_EDU

June 2023: Abanredes
team members design

a questionnaire to reach
our AIM.

Stage 1: Questionnaire
design: Structure. 
June-September. 

Finished

Stage 2: 
Questionnaire

process: 

- Pass to experts on 
questionnaire

- Pass to several students to 
assess the understanding of 

the questions

-Pass to two first pilot-
groups: some changes of 

some particular questions.

-Final structure: Massive 
Launching From November 

to March.

-Output: over 1000 
responses ( Mostly all from

Commerce and Tourism
Students, all undergraduate
courses, plus all 4 masters 
plus some Phd students).

Stage 3: Next? Analysing
the data: different technical

procedures to digest the
responses. In progress.



Q U E S T I O N N A I R E  D E S I G N :  
A I M S  A N D  S T R U C T U R E

1. General AIM: Measure College students perception of the impact of SM on 
Academic Performance and University Drop Out.

2. Questionnaire structure:

 SECTION 1: General socio-academic data ( age, sex, course, acces grade,
field, others…). 10 questions

 SECTION 2: Our students and the social networking: measuring their grade
of involvement in general social networks ( Instagram, X, Facebook,
Linkedin, tik tok, snap, others).

 SECTION 3: Our students and their perception of the use of General Social
Networks FOR the University. 28 questions

 Time estimation for full compliance: 7 minutes

 Questions forced to be answered to go on with the questionnaire



T H E  I M P A C T  O F  S O C I A L  N E T W O R K S  O N  A C A D E M I C  
P E R F O R M A N C E  A N D  U N I V E R S I T Y  D R O P O U T — P A R T  I

• Sample Individuals_

“Older than 18” “ University Students” “ Social Sciences”

• Sample individuals_ understand that their answers  
treated completely anonymously and used for academic 
research purposes”

• 2. Information_AGE;

• 3. Information _SEX;

• 4. Course currently enrolled with more credits (ECTS)? ( 1-
6); Mark 6 if you are a master student

• 5. Information of_ cumulative Work experience over 6 
months? (B)

• 6. Information_of Erasmus status? (B)

• 7. Information_GEO area do you identify your parents; 
nationality? Africa, America, Asia-Pacific, Middle East, Spain, Rest of 

Europe.

• 8 Information_FIELD of study  enrolled? Social and legal 
Sciences, Science, Arts and Humanities, Health Sciences

• 9. Information_Motivation: First Choice of the degree; the 
one you wanted to study? (B)

• 10. Information_ of the pre-university grade ( taken into 
account to enter University).



T H E  I M P A C T  O F  S O C I A L  N E T W O R K S  O N  A C A D E M I C  
P E R F O R M A N C E  A N D  U N I V E R S I T Y  D R O P O U T — P A R T  I I

• Measuring their level of involvement and use of 
Social networks ( followers, dedication, 
dependence, study time free of social networks)

• 8 questions



T H E  I M P A C T  O F  S O C I A L  N E T W O R K S  O N  A C A D E M I C  
P E R F O R M A N C E  A N D  U N I V E R S I T Y  D R O P O U T — P A R T  I I

III. USE OF SOCIAL 
NETWORKS IN THE 

UNIVERSITY 
ENVIRONMENT

The following questions 
refer exclusively to the 

use of social media in the 
University environment---

so using the general 
social networks for 

University tasks

Some controversy around 
this

• Note: we do consider that Instagram, YouTube, 
X ( oldTwitter), Facebook, Telegram, Whatsapp, 
Tik tok , Twich and others are considered 
general social media.

• Versus educational social networks ( social 
networks specific for education)

• 5-point Likert Scale

• Binary: Yes/ No

• Ordinal answers: Negative, positive, neutral 
Impact



P O T E N T I A L  N E G A T I V E A N D  P O S I T I V E I M P A C T S :  
M O T I V A T I O N ,  S K I L L S  E N H A N C E M E N T ,  E F F I C I E N C Y ,  
T E A M W O R K

TEACHER-STUDENT 
MOTIVATION

ENHANCES 
ACADEMIC 
LEARNING 
PROCESS. 

IMPROVES GRADES

SPURS MOTIVATION 
FOR STUDIES.

BETTER 
COMMUNICATION 

SKILLS, TEAMWORK, 
PLANNING SKILLS, 

DATA ANALYSIS SKILLS

DISCONNECTION 
WITH CLASSMATES

DISTRACTION 
FROM 

ACADEMIC 
PRIORITIES

MORE LIKELIHOOD 
TO DROP OUT

INVADING 
PRIVACY.

UNCOMFORTABLE 
EXPOSITION TO 

CLASSMATES



F I N A L  Q U E S T I O N S :  A T T I T U D E T O W A R D S T H E I M P A C T O F
S O C I A L  N E T W O R K S U S E  F O R T H E U N I V E R S I T Y

• Do you believe that the use of social
networks for the University can improve
academic performance? Yes/ no/ neutral

• Do you believe that the use of social networks
for the University can reduce the risk of
dropping out of University? Yes/ no/ neutral



C O N C L U S I O N S A N D  
Q & A

• Our goal today was to share with you the process
undergone in this research Project within a BIG 
Project ( ABANREDES).

• Some literature about the use of Social 
Networks in University education, though not
abundant

• Stage 3: 

• Try to identify differences or similarities in the
responses. 

• Positive/ Neutral/ Negative attitudes for using
social networks for University Tasks.

• Email: pgago@ucm.es
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