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1. VISITS THROUGH THE JOURNAL'S WEBSITE 

1.1. Sitemeter 

August 2008 - December 2009     |                              Sitemeter 

  Visits  

24

241

791

390

500

305

241

180

470

243
283

204

265

854 850

492

913

0

100

200

300

400

500

600

700

800

900

1000

Aug. 0
8

Sep. 0
8

Oct.
 08

Nov. 0
8

Dec. 
08

Jan. 0
9

Fe
b. 0

9

M
ar. 

09

Apr. 
09

M
ay 0

9

Ju
n. 0

9
Ju

l.0
9

Aug. 0
9

Sep. 0
9

Oct.
 09

Nov. 0
9

Dec. 
09

 
 

 Pageviews 

143

1855

2747

1226
1365

866
571

421

1095

580

1047

1880

1584

4300

2930

1234

2803

0

500

1000

1500

2000

2500

3000

3500

4000

4500

5000

Aug.
08

Sep.
08

Oct.
08

Nov.
08

Dec.
08

Jan.
09

Feb.
09

Mar.
09

Apr.
09

May
09

Jun.
09

Jul.
09

Aug.
09

Sep.
09

Oct.
09

Nov.
09

Dec.
09  

Blue dots represent the linear trendline. 

Issue 0 was published in October, 2008.  

Issue 1 appeared by mid-September, 2009.  
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January 2010 - December 2010         |                           Sitemeter 
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Issue 2 appeared on 29 September 2010.  
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1.2. Google Analytics  

July 2009 - December 2009*        |                      Google Analytics 

 Visits 
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Total: 3230 visits. 

The most visited day was 28 September, 2009 (277). 

The second most visited day was 4 December, 2009 (202).  

On both these days, a call for papers for issue 2 via email was made.  

Visits / day: 18,04. 

Light blue dots represent a linear trendline. 

 
 
 
 
 
 
 

* Due to technical issues, data from Google Analytics are only available as of 6 July, 2009.  
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July 2009 - December 2009           |                    Google Analytics   

 Pageviews 
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The most pageviews in a single day came on 28 September, 2009 
(1149).  

The day that recorded the second highest number of pageviews was  
4 December, 2009 (785).  

On both these days, a call for papers for issue 2 via e-mail was made.  

Pageviews / visitor: 3,80.  

Pageviews: 12281.  

Light blue dots represent the linear trendline. 
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July 2009 - December 2009       |                       Google Analytics 

 New visitors vs. Returning visitors 
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Total visitors: 3230. 

New visitors: 1882 (58,27%). 

Returning visitors: 1348 (41,73%). 
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July 2009 - December 2009        |                      Google Analytics 
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815
 25%

1309
 41%

1.106
 34%

Direct visits
Referring sites
Search engines  

 
 

 

 

Direct visits were the main traffic source (41 %). 

Referring sites are the second most important traffic source (34%).  

The French literary research portal Fabula sent 160 visits through 

<http://www.fabula.org/actualites/article33257.php>. This accounts for 

14% of the visits received from referring sites. 

Finally, search engines sent 25% of the visits.  
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July 2009 - December 2009       |                     Google Analytics
  

 Visitors by language 
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47 % of the visits came from computers set to Spanish. 

English was the second most frequent language (24%), followed by 

French (9%), German (6%), Italian (5%) and Portuguese (5%). 

The 6 working languages of the journal (Spanish, English, French, 

German, Italian and Portuguese) account for 96% of the visits. 

Visitors used computers set to 28 different languages.  
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July 2009 - December 2009        |                    Google Analytics
  

 Visitors (by country) 
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Spain sent 1380 visits (42 %). 

The countries that had the highest number of visitors were, in 

descending order, the United States, Germany, France and Italy. 

These 5 countries account for 70.24% of the visits. 

The 10 countries sending the most visitors were Spain, the United 

States, Germany, France, Italy, Portugal, Mexico, Canada, United 

Kingdom and Argentina. They account for 87,61% of the visits.  

Visitors have accessed the journal's website from 86 countries.  
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Jan. 2010 - Dec. 2010                |                      Google Analytics 
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Total: 5745 visits. 

The most visited day was 30 September, 2010 (343). 

The second most visited day was 9 December, 2010 (165).  

On both these days, a call for papers for issue 3 via email was made. 

Visits / day: 16,05. 

Light blue dots represent a linear trendline. 
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Jan. 2010 - Dec. 2010                |                      Google Analytics 

  
 Pageviews 
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Pageviews: 17798.  

The most pageviews in a single day came on 30 September, 2010 
(1173).  

The day that recorded the second highest number of pageviews was  
9 December, 2010 (460).  

On both these days, a call for papers for issue 3 via e-mail was made.  

Pageviews / visitor: 3,10.  

Light blue dots represent the linear trendline. 
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Jan. 2010 - Dec. 2010                |                      Google Analytics 

  

 New visitors vs. Returning visitors 
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Total visitors: 5745. 

New visitors: 3066 (53,36%). 

Returning visitors: 2679 (46,63%). 
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Jan. 2010 - Dec. 2010                |                      Google Analytics 

  
 Traffic sources 
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Traffic sources show an almost even distribution, with a slight 

predominance of search engines (37,51%) over direct visits (32,39%) and 

referring sites (30,10%).  

The UCM Portal of Academic Journals sent the most visitors (111).  
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Jan. 2010 - Dec. 2010                |                      Google Analytics 

  
 Visitors by language 
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50 % of the visits came from computers set to Spanish. 

English was the second most frequent language (20%), followed by 

French (11%), German (6%), Italian (5%) and Portuguese (2%). 

The 6 working languages of the journal (Spanish, English, French, 

German, Italian and Portuguese) account for 93,66% of the visits. 

Visitors used computers set to 29 different languages.  
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Jan. 2010 - Dec. 2010                |                      Google Analytics 

  
 Visitors by country 
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Spain sent 2364 visits (41 %). 

The countries that had the highest number of visitors were, in 

descending order, France, the United States, Mexico and Italy. 

These 5 countries account for 69.20% of the visits. 

The 10 countries sending the most visitors were Spain, France, the 

United States, Mexico, Italy, United Kingdom, Germany, Canada and 

Argentina. They account for 85,55% of the visits.  

Visitors have accessed the journal's website from 85 countries.  
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2. VISITS THROUGH THE PORTAL OF ACADEMIC JOURNALS EDITED  

BY THE UNIVERSIDAD COMPLUTENSE DE MADRID  

 

Nov. 2008 - Dec. 2009               |                             UCM Portal
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Issue 0 was published in October 2008.  

Issue 1 entered the database in October 2009.  

Green dots represent the linear trendline. 
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Jan. 2010 - Dec. 2010               |                            UCM Portal
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Issue 2 entered the database in October 2010.  

Green dots represent the linear trendline. 
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3. EDITORIAL PROCESS 

3.1. Issue 1 (2009) 

 Acceptance rate 
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3.1. Issue 1 (2009) 

 
 Languages used in received articles 
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3.2. Issue 2 (2010) 

 

 Acceptance rate 

17
52%

16
 48%

Accepted articles

Rejected articles

 
 
 Articles published by external authors 
 

1
6%

16
 94%

Articles published by external authors

Articles published by journal members

 



 

Amaltea. Journal of Myth Criticism                                   http://www.ucm.es/info/amaltea/revista.html |23

3.2. Issue 2 (2010) 
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